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Overview Dashboard

This displays key graphs and tables that provide an overview of the entire report. Click on the title of a graph or
table to navigate to the corresponding page.
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Visit Summary

Visits 7,566
Average per Day 244
Average Visit Length 00:12:51
Median Visit Length 00:02:05
International Visits 9.71%
Visits of Unknown Origin 64.95%
Visits from Your Country: United States (US) 25.34%
Page Views Trend
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Page View Summary

Page Views 18,042
Average per Day 582
Average Page Views per Visit 2.38
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Visitors Trend
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Visitor Summary

Unique Visitors 5,128
Visitors Who Visited Once 4,611
Visitors Who Visited More Than Once 517
Average Visits per Visitor 1.48

Hits Trend

1,250 1
1,000
750
500
250
0

T T T T T T T T T T T T T T T T
0101 | 0103 | 0105 I 0107 l 0109 I 011 I 0113 | 0115 | 0117 | 0119 | 0121 | 0123 | 01725 | 01727 l 01/29 I 0131
0102z 0104 0106 0108 0140 0142 01A4 0146 0148 01720 01722 01724 01726 01728 01430

Hit Summary
Successful Hits for Entire Site 18,069
Average Hits per Day 582
Home Page Hits 491
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Marketing Dashboard

This dashboard summarizes important information related to online marketing activity.

Visits hy Referring Site
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Referrers Dashboard

The table includes statistics on the total activity for this server during the reporting period. All dates and times refer
to the location of the system running the analysis.
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Activity by Referring Site

This report identifies the domain names and IP addresses that refer visitors to your site. This information will be
displayed only if your server is logging this information.
Visits hy Referring Site
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Activity by Referring Site
Site Visits %
1. No Referrer 3,013 39.82%
2. http://www.google.com/ 834 11.02%
3. http://es.epa.gov/ 734 9.70%
4. http://search.yahoo.com/ 430 5.68%
5. http://search.msn.com/ 334 4.41%
6. http://www.google.com.pe/ 224 2.96%
7. http://www.google.com.mx/ 202 2.67%
8. http://www.epa.gov/ 185 2.45%
9. http://www.google.es/ 121 1.60%
10. http://www.google.co.in/ 95 1.26%
11. http://oaspub.epa.gov/ 91 1.20%
12. http://www.google.ca/ 83 1.10%
13. http://www.altavista.com/ 68 0.90%
14. http://www.google.co.ve/ 66 0.87%
15. http://www.google.cl/ 52 0.69%
16. http://www.google.com.co/ 52 0.69%
17. http://www.google.com.ar/ 48 0.63%
18. http://mx.search.yahoo.com/ 43 0.57%
19. http://aclsearch.aol.com/ 24 0.32%
20. http://www.google.co.uk/ 24 0.32%
Subtotal 6,723 88.86%
Other 843 11.14%
Total 7,566 100.00%
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Activity by Referring Site — Help Card

Referring Sites — A web site which refers a visitor to your site by linking to it.

Site — Specific referring site being analyzed.

Visits — Number of times the specified site referred visitors to your site.

% — Percentage of referrals that came from the specified site.

No Referrer — Represents direct traffic to the web site as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, or 3)
the visitor clicked on an email, shortcut, or other direct link.

Note: If "No Referrer" is 100% of all your traffic, then you are probably not logging the

"referrer” field in your log files. Please see your manual or the WebTrends Knowledgebase
to enable extended logging on your web servers.

You can use this page to determine which sites are referring the most visitors to your site.
This can help when considering the most effective ways and places to attract visitors.
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Activity by Referring Domain

This report identifies the top—level domains that refer visitors to your site. This information will be displayed only if
your server is logging this information.

Visits by Referring Domain
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Activity by Referring Domain
Domain Visits %
1. No Referrer 3,013 39.82%
2. epa.gov 1,029 13.60%
3. google.com 870 11.50%
4. yahoo.com 549 7.26%
5. msn.com 338 4.47%
6. google.com.pe 227 3.00%
7. google.com.mx 223 2.95%
8. google.es 137 1.81%
9. google.co.in 95 1.26%
10. google.ca 84 1.11%
11. altavista.com 77 1.02%
12. google.co.ve 70 0.93%
13. google.cl 54 0.71%
14. google.com.co 53 0.70%
15. google.com.ar 50 0.66%
16. google.co.th 24 0.32%
17. ask.com 24 0.32%
18. aol.com 24 0.32%
19. google.co.uk 24 0.32%
20. dfait-maeci.gc.ca 19 0.25%
Subtotal 6,984 92.31%
Other 582 7.69%
Total 7,566 100.00%
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Activity by Referring Domain — Help Card

Referring Domain — A web site which refers a visitor to your site by linking to it.

Domain — Specific referring domain being analyzed.

Visits — Number of times the specified domain referred visitors to your site.

% — Percentage of referrals that came from the specified domain.

No Referrer — Represents direct traffic to the web site as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, or 3)
the visitor clicked on an email, shortcut, or other direct link.

Note: If "No Referrer" is 100% of all your traffic, then you are probably not logging the

"referrer” field in your log files. Please see your manual or the WebTrends Knowledgebase
to enable extended logging on your web servers.

You can use this page to determine which domains are referring the most visitors to your
site. This can help when considering the most effective ways and places to attract visitors.
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Activity by Referring Page

This report provides the pages from the sites with links to your site. This information will only be displayed if your
server is logging the referrer information.

Visits by Referring Page
4,000
3,000
2,000
1,000
o | Sy =t i 7
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20
Activity by Referring Page
Page Visits %
1. No Referrer 3,013 39.82%
2. http://www.google.com/search 815 10.77%
3. http://search.yahoo.com/ search 426 5.63%
4. http://es.epa.gov/ 301 3.98%
5. http://www.google.com.pe/ search 224 2.96%
6. http://www.google.com.mx/ search 202 2.67%
7. http://www.google.es/search 121 1.60%
8. http://search.msn.com/results. aspx 110 1.45%
9. http://www.google.co.in/ search 95 1.26%
10. http://oaspub.epa.gov/webi/ 89 1.18%
meta_first_new2.try these_first
11. http://www.google.ca/search 83 1.10%
12. http://search.msn.com/ spresults.aspx 80 1.06%
13. http://es.epa.gov/cooperative/ 73 0.96%
stateandlocal/
14. http://www.google.co.ve/ search 66 0.87%
15. http://www.altavista.com/web/ results 64 0.85%
16. http://www.epa.gov/ebtpages/ 62 0.82%
induindustpetroleumindustry. html
17. http://search.msn.com/pass/ results.aspx 57 0.75%
18. http://search.msn.com/pass/ results.asp 57 0.75%
19. http://es.epa.gov/index.html 56 0.74%
20. http://es.epa.gov/cooperative/ 54 0.71%
international/
Subtotal 6,048 79.94%
Other 1,518 20.06%
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Total 7,566 100.00%
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Activity by Referring Page — Help Card

Pages — Any document, dynamic page, or form. Different types of profiles have different
default settings for which file extensions qualify a file as a page. These settings can be
changed by the Reporting Center system administrator. Any URL containing a question
mark is considered a dynamic page.

Visits — Number of visitors referred from the specified URL.
% - Percentage of referred visitors who came from the specified site.

No Referrer - Represents direct traffic to the web site as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, or 3)
the visitor clicked on an email, shortcut, or other direct link.

Note: If "No Referrer" is 100% of all your traffic, then you are probably not logging the
"referrer” field in your log files. Please see your manual or the WebTrends Knowledgebase
to enable extended logging on your web servers.

You can use this information to determine the sites that provide the most referrals to your
site. This can help when considering the most effective ways to attract visitors.
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Search Engines Dashboard

This dashboard summarizes important information related to specific search engines.

Activity by Search Engine
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Activity by Search Phrase
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Activity by Search Keyword
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Activity by Search Engine

The first table identifies which search engines referred visitors to your site most often, the number of referrals, and
its percentage of the total.

The second table identifies the most popular search phrases for each search engine.

The third table identifies the most popular keywords for each search engine.

BRI TR oI
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Activity by Search Engine

Engines Referrals %
1. google 1,634 57.56%
2. yahoo 434 15.29%
3. msn 354 12.47%
4. google canada 89 3.13%
5. altavista 82 2.89%
6. yahoo mexico 37 1.30%
7. google uk 25 0.88%
8. ask jeeves 25 0.88%
9. aol netfind 22 0.77%
10. yahoo spain 22 0.77%
11. google france 12 0.42%
12. netscape 12 0.42%
13. google australia 12 0.42%
14. yahoo argentina 9 0.32%
15. google germany 9 0.32%
16. google italy 7 0.25%
17. yahoo canada 5 0.18%
18. yahoo australia &nz 5 0.18%
19. hotbot 5 0.18%
20. terralycos 5 0.18%

Subtotal 2,805 98.80%

Total 2,839 100.00%
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Activity by Search Engines with Search Phrases Detail

Engines Phrases Referrals %
1. google bebidas gaseosas 41 1.44%
petroleum refining 37 1.30%
iso 14000 36 1.27%
bapedal 33 1.16%
embotelladora 25 0.88%
petroleum refinery 18 0.63%
cebada 16 0.56%
metal finishing 15 0.53%
cleaner production 12 0.42%
elaboracion de gaseosas 10 0.35%
electroplating 9 0.32%
diagrama de flujo 9 0.32%
elaboracion de bebidas gaseosas 9 0.32%
palmito 8 0.28%
embotelladora la cascada 8 0.28%
industry standards 7 0.25%
gaseosas 7 0.25%
epa 7 0.25%
printing industry 6 0.21%
new jersey small business grants 6 0.21%
2. yahoo iso 14000 23 0.81%
bapedal 21 0.74%
petroleum refining 16 0.56%
metal finishing 16 0.56%
printing industry 13 0.46%
electroplating 12 0.42%
petroleum refinery 8 0.28%
zinc electroplating 5 0.18%
cleaner production 5 0.18%
new jersey small business help 5 0.18%
electroplating industry 4 0.14%
pcsd 4 0.14%
industry standards 4 0.14%
asia pacific economic cooperation 3 0.11%
refining petroleum 3 0.11%
cebada 3 0.11%
embotelladora 3 0.11%
metal electroplating 3 0.11%
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3. msn

4. google canada

Activity by Search Engine

china epa

thailand environment

bapedal

printing industry

washington state department of ecology
petroleum industry

mike monroney aeronautical center
environment australia

petroleum refining

nfesc

office of pollution prevention and toxics
riet

institute of advanced manufacturing sciences
national pollution prevention roundtable
national park service

epa compliance metal spray

naval facilities engineering service center
metal finishing

petroleum refining industry study

iso 14000

alaska department of environmental conservation
business and government topics
petroleum refining

network for environment and sustainable development in

africa

thailand environment

metal finishing

electroplating

full cost accounting waste management software
metal finishing operation

commercial printing industries

electrolytic metal recovery facilities
electroplating industries

studies of pollution in the environment
environmental impact management agency, indonesia
sustainable development industrial parks

what is petroleum refining

management reviews

emissions from petroleum refinery

natural gasoline high sulfur treating

hazardous waste minimization case study

air pollution costs 'oil and gas industry

B
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0.11%
0.07%
0.49%
0.42%
0.25%
0.21%
0.21%
0.18%
0.18%
0.18%
0.14%
0.14%
0.14%
0.11%
0.11%
0.11%
0.11%
0.11%
0.11%
0.11%
0.11%
0.07%
0.32%
0.11%

0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
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5. altavista

6. yahoo mexico

environmental problems of petroleum cracking
iso 14000

elaboracion de gaseosas

cebada

agua residual industria alimenticia

research on electroplating metal

planta de tratamiento de aguas residuales de las areas de
lavado

history of printing industry

sector gaseosas

tipos de tratamiento de aguas para uso industrial
acumulacion de desperdicio industrial
embotelladora de agua

palmito planta

equipo de envasado de mermeladas

uso de agua reducciA3n

tinas de limpieza

metal finishing waste water treatment
pasteurizacion lactea

proceso del palmito

diagrama de proceso del la sosa industrial
elaboraciA3n de gaseosas

cebada

reuso de aguas de lluvia

diagrama de pasteurizacion de la leche
sector industrial alimenticio

reciclaje de aguas

tratamiento del agua para reciclarlas
reutilizacion del agua de lluvia, procesos industriales
uso del agua en la industria

planta and agua and osmosis and desperdicio and bomba
utilizacion de la banda transportadora
consumo de cebada

demanda de agua de cebada
embotelladoras de agua

embotelladora

ilustraciones uso del agua

planta industrial del proceso del azucar
filtro pulidor

lavadora de botellas industrial

como lavar frutas verduras

american food

Activity by Search Engine
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0.04%
0.14%
0.07%
0.07%
0.07%
0.04%
0.04%

0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.11%
0.07%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%



7. google uk

8. ask jeeves

Activity by Search Engine

us printing industry
typical resistance in plating bath
environmental case study

president's council on sustainable development eco park

definition

commercial printing regulation
http://es.epa.gov/cooperative/topics/metfactsheets.html
iso 14000

computer industry waste

electroplating demonstration

electroplating environment

waste water from petroleum refinery

regulations of the print industry

bapedal

industry electroplating

regulations of the printing industry and case studies
refining the case in metal

case study on pollution

presidents council on sustainable development
metal finishing

costing of chemical research project

columbia south america

postal service environmental

columbia, south america

what type of organization is the usps?
electroplating industry

audit checklist for the printing industry

printing industry review

is there an overview of the electroplating industry?
what is an electroplating industry?

distillation in styrene production

petroleum refining in mexico

cetesb brazil?

what are some sites about what industries are doing ab...

planta industrial

what's opportunities are their in the electroplating
industry?

iso 14000 standards

list of available grants in north carolina
international headlines of 1997

can you give me any info on network systems?
petroleum refining

P P PR R PR R RPRPRPRRNNMNNDMMRPRRRPRRRRPRRERRRPRRPRERRR N SN = N
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0.07%
0.04%
0.04%
0.04%

0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.14%
0.07%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%

0.04%
0.04%
0.04%
0.04%
0.04%
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9. aol netfind

10. yahoo spain

iso 14000

commercial web printers forum

petroleum refining

epa iso 14000

screen printing industry economics

auto acid bath

metal finishing

environmental newsletters

petroleum cracking benefit

petroleum refining waste

new jersey small business assistance

us environmental treaties

epa case study

embotelladora de agua en los estados unidos
waste petroleum processing

computer manufacturing

palmito

electroplating project

presidents council on sustainable development
dissolved air flotation

A¢como es una planta industrial? flujos
gaseosas

cebada

procesamiento agua industrial

usaf safety pictures

escobillas carbon ecuador

reuso vapor

diagrama de flujo en produccion avicola
procesamiento de tomate

proceso de embotellado de agua
evaporacion de aguas residuales

lavadora de botellas

(carbonataciA3n de bebidas)

planta industrial

proceso de la manipulacion de la alcachofa
prevencion de la contaminacion ambiental mundial
proceso de embotellado

linea de llenado de agua para el consumo humano
gue es un intercambiador de placas

11. google france iso 14000

cleaner production
gustavo eguren camana lima

0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.07%
0.07%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.11%
0.04%
0.04%

P P W R PR R R PR R RPRRPRPRERRRPRRPREPRENNNRRRPRRERRPRRRERRRPRRRRRPLRRERRERRERNDN

Activity by Search Engine



12. netscape

13. google
australia

14. yahoo
argentina

15. google
germany

Activity by Search Engine

energy network renewable

botellas de galones

nesda

metal finishing process audit
electroplating industry

premis, peru

gustavo eguren sa

us epa

petroleum refining

iso 14000

what is refinery industry

sheet metal stripping

electroplating hazardous materials
computer manufacturing in u.s.

flow chart of petroleum refinery
petroleum refiners

environment australia

cleaner technology in thailand
ministry for the environment new zealand
industry standards

iso 14000 links

thailand environment institute
bapedal

denix

cerveza efluentes

pasteurizacion de la leche
pasteurizacion de leche

planta embotelladora

helados de agua

pasteurizador de leche

gaseosas

calidad en industrias de bebidas gaseosas
valvulas de llenado gaseosas
ministry for environment new zealand
corporacion oikos quito

guimica suiza peru weber

epa environmental accounting case studies
limpiar botellas maquina

metal finishing handbook

bapedal

cleaner technology in the electroplating
computer manufacturing

P R PR R R R R R RPRRPR R RPRPRRRRRPRRRRRPRRERRRRPLRUUORRPRRPRERERREPNOWIERRERRRRR

0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.11%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.18%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
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16. googleitaly epa, iso 14001 3 0.11%
dpi 1 0.04%

electroplating reports 1 0.04%

petroleum refining technology 1 0.04%

cebada 1 0.04%

17. yahoo canadapetroleum refining 1 0.04%
wastewater treatment process aluminum smelter 1 0.04%

measurements of pollution from oil refineries 1 0.04%

chemicals and printing industry 1 0.04%

print industry 1 0.04%

18. yahoo australi@nvironment australia 2 0.07%
&nz computer manufacturing 1 0.04%
energy efficience australia 1 0.04%

refining condensate 1 0.04%

19. hotbot google 2 0.07%
aappso 1 0.04%

printing industry america 1 0.04%

lycos 1 0.04%

20. terralycos embotelladora 1 0.04%
gaseosas 1 0.04%

tipos de frutas 1 0.04%

carbonatacion de bebidas 1 0.04%

legumbres conservacion 1 0.04%

Activity by Search Engines with Keywords Detalil

Engines Keywords Referrals %
1. google de 603 21.24%
gaseosas 158 5.57%
petroleum 145 5.11%
bebidas 116 4.09%
en 103 3.63%
embotelladora 96 3.38%
proceso 94 3.31%
industry 91 3.21%
la 91 3.21%
refining 84 2.96%
industrial 77 2.71%
printing 77 2.71%
elaboracion 72 2.54%
agua 68 2.40%
diagrama 67 2.36%

Activity by Search Engine



2. yahoo

3. msn

Activity by Search Engine

metal
planta
iso
refinery

electroplating

industry
petroleum

electroplating

printing
iso
refining
14000
metal
de
finishing
of
bapedal
in

new
refinery
case
business
jersey
small
study
industry
printing
of
petroleum

environmental

center
refining
bapedal
in

de
metal
department
finishing
ecology
iso
national
state

62
56
53
52
52
57
52
42
39
35
32
31
31
27
23
23
21
20
19
17
17
17
16
15
14
40
35
30
29
18
17
16
15
14
14
13
11
10
10
10
10
10

2.18%
1.97%
1.87%
1.83%
1.83%
2.01%
1.83%
1.48%
1.37%
1.23%
1.13%
1.09%
1.09%
0.95%
0.81%
0.81%
0.74%
0.70%
0.67%
0.60%
0.60%
0.60%
0.56%
0.53%
0.49%
1.41%
1.23%
1.06%
1.02%
0.63%
0.60%
0.56%
0.53%
0.49%
0.49%
0.46%
0.39%
0.35%
0.35%
0.35%
0.35%
0.35%
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4. google canada

5. altavista

pollution
environment
america
petroleum
refining
electroplating
industry
environment
metal
pollution
printing
environmental
of

in
management
for

waste

iSO
industries
development
14000
companies
process

de

la

agua
elaboracion
planta
proceso
diagrama
del

industry
petroleum
aguas
leche
lacteos

iso

metal
gaseosas
14000
industrial
finishing
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0.35%
0.35%
0.32%
0.70%
0.53%
0.35%
0.32%
0.28%
0.28%
0.21%
0.21%
0.21%
0.21%
0.21%
0.18%
0.18%
0.18%
0.18%
0.18%
0.18%
0.14%
0.14%
0.14%
2.04%
0.32%
0.32%
0.28%
0.25%
0.21%
0.21%
0.21%
0.21%
0.18%
0.18%
0.18%
0.18%
0.18%
0.18%
0.18%
0.18%
0.14%
0.14%

Activity by Search Engine



residuales 4 0.14%
6. yahoo mexico de 25 0.88%
agua 10 0.35%
del 8 0.28%
la 6 0.21%
cebada 5 0.18%
aguas 5 0.18%
industrial 4 0.14%
diagrama 3 0.11%
lluvia 3 0.11%
como 3 0.11%
reuso 3 0.11%
en 3 0.11%
food 2 0.07%
water 2 0.07%
industria 2 0.07%
botellas 2 0.07%
para 2 0.07%
procesos 2 0.07%
leche 2 0.07%
uso 2 0.07%
7. google uk industry 6 0.21%
printing 5 0.18%
of 4 0.14%
case 4 0.14%
electroplating 3 0.11%
on 3 0.11%
the 3 0.11%
environmental 3 0.11%
environment 2 0.07%
us 2 0.07%
iso 2 0.07%
metal 2 0.07%
sustainable 2 0.07%
study 2 0.07%
regulations 2 0.07%
in 2 0.07%
council 2 0.07%
development 2 0.07%
waste 2 0.07%
presidents 1 0.04%
8. ask jeeves south 6 0.21%

Activity by Search Engine
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9. aol netfind

10. yahoo spain

america
what
electroplating
of

the

in
columbia
industry?
are

is
industry
environmental
service
an
columbia,
petroleum
refining
printing
postal
petroleum
14000

iso
business
new

epa
environmental
waste
small
jersey
refining
metal
palmito
treaties
computer
screen

air
finishing
council
dissolved
de

planta
proceso
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=
w

0.21%
0.14%
0.14%
0.14%
0.14%
0.14%
0.14%
0.11%
0.11%
0.11%
0.11%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.14%
0.11%
0.11%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.49%
0.11%
0.11%

Activity by Search Engine



11. google france

12. netscape

Activity by Search Engine

agua
es

la

cebada
A¢como
industrial
gaseosas
embotellado
flujos

una
procesamiento
industrial?
el
residuales
(carbonataciA3n
contaminacion
escobillas
14000

iSO

gustavo
eguren
energy
galones
audit

metal
renewable
camana
finishing

de

botellas
peru
network

sa
production
industry
process
premis,
petroleum
epa

us

refinery
refining

N N W W MNP, FP PP PP PRPPEPPRP PP REPRPPEPEPDNDNDWOERRERPRERPPRERPEPDNDNDDNDDNDDNDDNDDNDDNDWWW

0.11%
0.11%
0.11%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.11%
0.11%
0.07%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.14%
0.11%
0.11%
0.07%
0.07%
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13. google australia

14. yahoo argentina

flow
electroplating
is

u.s.

what

metal

chart
hazardous
materials
stripping
sheet
manufacturing
in

of

industry
environment
australia
thailand

the

for
standards
iso
technology
in

cleaner
ministry
industry
links

new
bapedal
14000

denix
zealand
institute

de

leche
gaseosas
pasteurizacion
planta
cerveza
calidad
pasteurizador
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0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.25%
0.18%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.21%
0.11%
0.11%
0.07%
0.04%
0.04%
0.04%
0.04%

Activity by Search Engine



15. google germany

16. google italy

17. yahoo canada

Activity by Search Engine

bebidas
efluentes
embotelladora
en

la

llenado
industrias
helados
agua
valvulas

the
environment
weber

for
accounting
epa

studies
zealand
ministry
quito
handbook
bapedal
guimica
suiza
corporacion
botellas
limpiar

case
finishing
manufacturing
epa,

14001

iSO

refining
reports

dpi
electroplating
petroleum
technology
cebada
industry
measurements
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0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.11%
0.11%
0.11%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.07%
0.04%

29



30

18. yahoo australia &nz

19. hotbot

20. terralycos

pollution
process
refineries

oil

of

smelter
treatment
wastewater
refining
printing
aluminum
from
chemicals
petroleum
print
australia
environment
efficience
energy
manufacturing
computer
condensate
refining
google
industry
printing
america
aappso

lycos

de

tipos

bebidas
conservacion
gaseosas
frutas
embotelladora
carbonatacion
legumbres
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0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.11%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%

Activity by Search Engine
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Activity by Search Engine — Help Card

Top Search Engines Table
Engines — Specific search engine being analyzed.
Referrers — Number of visitors referred to your site from the specified search engine.

% - Percentage of visitors referred from search engines who were referred by the search
engine specified.

Top Search Engines with Search Phrases Detail Table

Engines — Specific search engine being analyzed in conjunction with the phrase in the
adjacent column.

Phrases — The search phrases being analyzed in conjunction with the search engine in the
adjacent column. A search phrase is the entire search string entered by a visitor, which can
include one or more individual keywords.

Referrers — Number of visitors referred to your site from the specified search engine who
used the specified phrase in their search.

% — Percentage of visitors referred from search engines who used the specified search
engine and phrase.

Top Search Engines with Keywords Detail Table

Engines — Specific search engine being analyzed in conjunction with the keyword in the
adjacent column.

Keywords — The search keywords being analyzed in conjunction with the search engine in
the adjacent column.

Referrals — Number of visitors referred to your site from the specified search engine who
used the specified keywords in their search.

% — Percentage of visitors referred from search engines who used the specified search
engine and keyword.

This information can give you an idea how your meta tags are performing with each search
engine.

Activity by Search Engine
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Activity by Search Engine



Activity by Search Phrase

The first table identifies search phrases that led the most visitors to your site, regardless of the search engine they
used.

The second table identifies, for each phrase, which search engines led visitors to the site.

Activity by Search Phrase

12.5
10
7.5
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Activity by Search Phrase

Phrases Referrals %
1. iso 14000 76 2.74%
2. petroleum refining 72 2.60%
3. bapedal 72 2.60%
4. bebidas gaseosas 41 1.48%
5. metal finishing 38 1.37%
6. printing industry 33 1.19%
7. embotelladora 30 1.08%
8. cebada 28 1.01%
9. petroleum refinery 27 0.97%
10. electroplating 24 0.87%
11. cleaner production 19 0.69%
12. elaboracion de gaseosas 13 0.47%
13. environment australia 13 0.47%
14. industry standards 13 0.47%
15. gaseosas 12 0.43%
16. palmito 11 0.40%
17. computer manufacturing 10 0.36%
18. elaboracion de bebidas 9 0.32%
gaseosas
19. diagrama de flujo 9 0.32%
20. embotelladora la cascada 9 0.32%
Subtotal 559 20.16%
Total 2,773 100.00%

Activity by Search Phrase 33
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Activity by Search Phrase with Engines Detail

Phrases

1. iso 14000

2. petroleum refining

3. bapedal

4. bebidas gaseosas
5. metal finishing

6. printing industry

7. embotelladora

Engines

google

yahoo

altavista

msn

google france
aol netfind
google uk
yahoo us (spanish)
google canada
sapo

netscape
google

yahoo

google canada
msn

netscape

aol netfind
yahoo canada
ask jeeves
google

yahoo

msn

google australia
google germany
google uk
yahoo uk &ireland
google

yahoo

google

msn

google canada
google uk

aol netfind
yahoo

msn

google

google canada
about.com
google

Referrals %

36 1.30%
0.83%
0.14%
0.11%
0.11%
0.07%
0.04%
0.04%
0.04%
0.04%
0.04%
1.33%
0.58%
0.32%
0.18%
0.07%
0.04%
0.04%
0.04%
33 1.19%
21 0.76%
14 0.50%

0.04%

0.04%

0.04%

0.04%
41 1.48%
16 0.58%
15 0.54%

0.11%

0.07%

0.04%

0.04%
13 0.47%
12 0.43%

0.22%

0.04%

0.04%
25 0.90%
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Activity by Search Phrase



8. cebada

9. petroleum refinery

10.

11.

12.

13.

14.

15.

16.

17.

electroplating

cleaner production

elaboracion de gaseosas

environment australia

industry standards

gaseosas

palmito

computer manufacturing

Activity by Search Phrase

yahoo

yahoo mexico
terralycos
google

yahoo

yahoo mexico
altavista
yahoo spain
google italy
msn

google

yahoo

msn

yahoo
google
google canada
msn

google

yahoo

all the web
google france
google
altavista
yahoo
google australia
msn

yahoo australia &nz

google

google

yahoo

google australia
google canada
google

yahoo spain
yahoo

yahoo argentina
terralycos
google

aol netfind

msn

yahoo

google

=

16

P P NN WO W

18

(0]

12

12

=
o =
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0.11%
0.04%
0.04%
0.58%
0.11%
0.11%
0.07%
0.07%
0.04%
0.04%
0.65%
0.29%
0.04%
0.43%
0.32%
0.07%
0.04%
0.43%
0.18%
0.04%
0.04%
0.36%
0.07%
0.04%
0.18%
0.18%
0.07%
0.04%
0.25%
0.14%
0.04%
0.04%
0.25%
0.07%
0.04%
0.04%
0.04%
0.29%
0.04%
0.04%
0.04%
0.14%
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yahoo 2 0.07%
aol netfind 1 0.04%
yahoo australia &nz 1 0.04%
google canada 1 0.04%
google germany 1 0.04%
18. elaboracion de bebidas gaseosas google 9 0.32%
19. diagrama de flujo google 9 0.32%
20. embotelladora la cascada google 8 0.29%
yahoo 1 0.04%

?

Activity by Search Phrase — Help Card

Top Search Phrases Table

Phrases — The specific search phrases being analyzed. A search phrase is the entire search
string entered by a visitor. It can include one or more keywords.

Referrals — Number of visitors referred to your site who used the specified search phrase,
regardless of the search engine they used.

% — Percentage of referred visitors who used the specified search phrase.

Top Search Phrases with Engines Detail Table

Engines — Specific search engine being analyzed in conjunction with the phrase in the
adjacent column.

Phrase — The search phrase a visitor used to find your site.

Referrals— Number of visitors referred to your site from the specified search engine who
used the specified phrase in their search.

% — Percentage of visitors referred from search engines who used the specified search
engine and phrase.

How are people getting to your site? Use these tables to find out if your visitors are using the
search phrases you expect. Do you need to use different keywords in page titles to make it
easier for people to find your site with search engines?

36
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Activity by Search Keyword

The first table identifies keywords that led the most visitors to the site (regardless of the search engine).

The second table identifies, for each keyword, which search engines led visitors to the site.

Activity by Search Keyword

50
40

g fal HJ.I;LIMJJJM,
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o o

Activity by Search Keyword

Keywords Referrals %
1. de 755 7.76%
2. petroleum 266 2.73%
3. industry 222 2.28%
4. printing 176 1.81%
5. gaseosas 175 1.80%
6. refining 158 1.62%
7. metal 126 1.29%
8. of 126 1.29%
9. en 125 1.28%
10. iSO 125 1.28%
11. electroplating 123 1.26%
12. bebidas 121 1.24%
13. la 119 1.22%
14, proceso 112 1.15%
15. embotelladora 110 1.13%
16. 14000 107 1.10%
17. industrial 103 1.06%
18. agua 103 1.06%
19. finishing 93 0.96%
20. elaboracion 91 0.93%

Subtotal 3,336 34.27%

Total 9,734 100.00%

Activity by Search Keyword
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Keywords
1. de

2. petroleum

3.

industry

Engines

google

altavista

yahoo

yahoo mexico
msn

yahoo spain
yahoo argentina
overture
terralycos

aol netfind
ixquick

vivisimo

google france
google

yahoo

msn

google canada
altavista

aol netfind
netscape

ask jeeves

cnet search.com
google uk
yahoo canada
google italy
google

yahoo

msn

google canada
altavista

google uk

ask jeeves
yahoo canada
aol netfind
yahoo uk &ireland
google france
netscape
google japan
google australia

Activity by Search Keyword with Engines Detall

Referrals
603

58

27

25

14

14
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%
6.19%
0.60%
0.28%
0.26%
0.14%
0.14%
0.06%
0.02%
0.02%
0.01%
0.01%
0.01%
0.01%
1.49%
0.53%
0.30%
0.21%
0.05%
0.04%
0.04%
0.02%
0.02%
0.01%
0.01%
0.01%
0.93%
0.59%
0.41%
0.09%
0.06%
0.06%
0.03%
0.02%
0.01%
0.01%
0.01%
0.01%
0.01%
0.01%

Activity by Search Keyword



4. printing

5. gaseosas

6. refining

7. metal

Activity by Search Keyword

hotbot
about.com
google

yahoo

msn

google canada
google uk
altavista

ask jeeves
overture
mamma
yahoo canada
aol netfind
searchalot
google japan
hotbot
about.com
google

yahoo
altavista
yahoo argentina
yahoo spain
msn

terralycos
google

yahoo

msn

google canada
ask jeeves

aol netfind
netscape
yahoo canada
google italy
yahoo australia &nz
altavista
google uk
google

yahoo

msn

google canada
altavista
google uk
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g ©
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0.01%
0.01%
0.79%
0.40%
0.36%
0.06%
0.05%
0.02%
0.02%
0.02%
0.02%
0.01%
0.01%
0.01%
0.01%
0.01%
0.01%
1.62%
0.05%
0.05%
0.03%
0.02%
0.01%
0.01%
0.86%
0.33%
0.16%
0.15%
0.02%
0.02%
0.02%
0.01%
0.01%
0.01%
0.01%
0.01%
0.64%
0.32%
0.13%
0.08%
0.05%
0.02%
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10. iso

11. electroplating

google france
netscape

aol netfind

iwon

google germany
google

msn

yahoo

google canada
google uk

ask jeeves
altavista

all the web
yahoo uk &ireland
netscape

yahoo canada
searchalot
google

yahoo

altavista

msn

yahoo mexico
yahoo argentina
aol netfind
yahoo spain
google

yahoo

msn

google canada
altavista

google france
google italy

aol netfind
google uk
netscape

sapo

lycos

ask jeeves
google australia
yahoo us (spanish)
google

yahoo
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0.01%
0.01%
0.01%
0.01%
0.01%
0.51%
0.31%
0.24%
0.06%
0.04%
0.04%
0.03%
0.02%
0.01%
0.01%
0.01%
0.01%
1.06%
0.09%
0.04%
0.03%
0.03%
0.01%
0.01%
0.01%
0.54%
0.36%
0.10%
0.05%
0.05%
0.03%
0.03%
0.03%
0.02%
0.01%
0.01%
0.01%
0.01%
0.01%
0.01%
0.53%
0.43%
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12. bebidas

13. la

14. proceso

15. embotelladora

16. 14000

Activity by Search Keyword

google canada
msn

ask jeeves
google uk
google italy
netscape

aol netfind
google japan
altavista
google germany
google france
google

yahoo
terralycos
yahoo argentina
msn

google
altavista
yahoo mexico
msn

yahoo

yahoo spain
ixquick

yahoo argentina
google
altavista
yahoo

yahoo spain
yahoo mexico
msn

google

yahoo
altavista
yahoo mexico
msn
terralycos

aol netfind
yahoo argentina
google

yahoo

msn

altavista
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0.10%
0.05%
0.04%
0.03%
0.01%
0.01%
0.01%
0.01%
0.01%
0.01%
0.01%
1.19%
0.02%
0.01%
0.01%
0.01%
0.93%
0.09%
0.06%
0.04%
0.04%
0.03%
0.01%
0.01%
0.97%
0.06%
0.05%
0.03%
0.02%
0.02%
0.99%
0.06%
0.02%
0.02%
0.01%
0.01%
0.01%
0.01%
0.48%
0.32%
0.08%
0.05%
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17. industrial

18. agua

19. finishing

20. elaboracion

google canada
aol netfind
google france
sapo

google uk

ask jeeves

yahoo us (spanish)

google australia
netscape
google

yahoo
altavista
yahoo mexico
google canada
yahoo spain
ixquick

ask jeeves
msn

google

yahoo mexico
altavista
yahoo

yahoo spain
msn

vivisimo

yahoo argentina
overture

aol netfind
google

yahoo

msn

google canada
altavista

iwon

google france
aol netfind
google uk
google germany
google
altavista
yahoo

msn
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72

0.04%
0.03%
0.03%
0.01%
0.01%
0.01%
0.01%
0.01%
0.01%
0.79%
0.10%
0.04%
0.04%
0.03%
0.02%
0.01%
0.01%
0.01%
0.70%
0.10%
0.09%
0.07%
0.03%
0.02%
0.01%
0.01%
0.01%
0.01%
0.48%
0.24%
0.10%
0.04%
0.04%
0.01%
0.01%
0.01%
0.01%
0.01%
0.74%
0.08%
0.07%
0.04%
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Activity by Search Keyword — Help Card

"~

Top Search Keywords Table

Keywords — The keyword being analyzed in conjunction with the search engine in the
adjacent column. To see the entire search strings entered by visitors, see the Top Search
Phrases page.

Referrers — Number of visitors referred to your site with the specified keywords.

% — Percentage of visitors referred from search engines who used the specified search
engine and keyword.

Top Search Keywords Table with Engines Detail Table

Engines — Specific search engine being analyzed in conjunction with the keyword in the
adjacent column.

Keywords — The keyword being analyzed in conjunction with the search engine in the
adjacent column. To see the entire search strings entered by visitors, see the Top Search
Phrases page.

Referrals — Number of visitors referred to your site from the specified search engine who
used the specified keywords in their search.

% Percentage of visitors referred from search engines who used the specified search engine
and keyword.

Q At the most basic level, this section tells you which search engines are being used most
frequently to find your site. You also may find that some search engines are referring visitors
to your site with the keywords you expect and that other search engines are not.

Activity by Search Keyword
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Visitors Dashbhoard

This displays key graphs and tables that provide an overview of the Visitors chapter. Click on the title of a graph or
table to navigate to the corresponding page.

Visitors Trend
400
300
200
100

0 T T T T T T T T T T T T T T T T
0101 | 0103 | 0105 I 0107 I 0109 I o111 I 0113 | 01415 | o7 I 01/19 l 0121 I 0123 I 0125 | 0127 I 0129 l 0131
0102 0104 0106 0108 01410 0112 0144 01A6 0148 01720 01722 0124 01726 01/28 01730

Visit Summary

Visits 7,566
Average per Day 244
Average Visit Length 00:12:51
Median Visit Length 00:02:05
International Visits 9.71%
Visits of Unknown Origin 64.95%
Visits from Your Country: United States (US) 25.34%

Average Length of Visit Trend

10
7.5
L7
25
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Top Countries by Visits
6,000
4,500
3,000
1,500
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Visitors by Number of Visits

5,000
4,000
3,000
2,000
1,000

Visitors Trend
400
300
200
100
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Visitor Summary

Unique Visitors 5,128
Visitors Who Visited Once 4,611
Visitors Who Visited More Than Once 517
Average Visits per Visitor 1.48
Visitor Minutes Trend
2,000 LT 11
1,500
1,000
500
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First Time Visitors Trend

25

T T T T T T 1 1 T T T T T T T T
0101 | 0103 | 0105 | 0107 | 01,09 | 0111 | 01413 | 01415 | 0147 | 01419 | 0121 I 0123 I 01,25 I 0127 I 01,29 l 0131
0102 0104 0106 0108 0140 0112 0144 0146 0118 0120 01722 01724 01726 01728 01430
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New vs. Return Visits

Top Visitors by Visits
300

200

100

Visitors Dashboard
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Top Visitors

This report identifies the IP address, domain name, or cookie of each visitor, and identifies the visitor's relative
activity level on the site. If you use cookies to track visits, Reporting Center can differentiate between hits from
different visitors with the same IP address.

Top Visitors by Visits Trend
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Top Visitors by Visits

300
200
100 ‘ll l
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1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20

Top Visitors
Visitor Visits % Hits

1. 216.88.158.193 Mozilla/4.0 286 3.78% 1,183

compatible ZyBorg/1.0 Dead Link
Checker (wn.zyborg@looksmart.
net; http://www.WISEnutbot.com)

216.39.50.84_Scooter/3.3_SF 199 2.63% 243

crawlerl4.googlebot. 158 2.09% 585
com_Googlebot/2.1 (+http://www.
googlebot.com/bot.html)

4. j3102.inktomisearch. 119 1.57% 213
com_Mozilla/5.0 (Slurp/cat;
slurp@ inktomi.com;
http://www.inktomi.com/
slurp.html)

5. [j1220.inktomisearch. 109 1.44% 229
com_Mozilla/5.0 (Slurp/cat;
slurp@ inktomi.com;
http://www.inktomi.
com/slurp.html)

6. 66.77.73.0_FAST-WebCrawler/3. 74 0.98% 236
8 (crawler at trd dot overture dot

Top Visitors 49



10.

11.

12.

13.

14.

15.
16.
17.

18.

19.

20.

50

com; http://lwww.alltheweb.
com/help/webmaster/crawler)

216.88.158.193 Mozilla/4.0
compatible ZyBorg/1.0
(wn.zyborg@ looksmart.net;
http://www. WISEnutbot.com)

66.77.73.0_FAST-WebCrawler/3.
6/Scirus (scirus—crawler@fast. no;
http://fast.no/support.php?
c=faqgs/crawler)

listserv.arb.ca.gov_Mozilla/4. 08
[en] (Win98; U ;Nav)
sv—fw.looksmart.com_Mozilla/4. O
(compatible; grub—client-1. 5.3;
Crawl your own stuff with
http://grub.org)

195.113.56.166_Mozilla/4.0 (
compatible; grub—client-1.5.3;
Crawl your own stuff with http:
/lgrub.org)

egspd402.teoma.com_Mozilla/2. 0
(compatible; Ask Jeeves/ Teoma)

65.214.36.0_Mozilla/2.0 (
compatible; Ask Jeeves/Teoma)

131.107.137.0_msnbot/0.11 (+
http://search.msn.com/msnbot.
htm)

65.210.79.194 Java/l.4.1_01
209.237.238.0_ia_archiver

x1lcrawler3—-1-0.x—echo.
com_Mozilla/4.0 (compatible;
MSIE 5.0; Windows 95) VoilaBot
BETA 1.2
(http://www.voila.com/)
sv—fw.looksmart.com_Mozilla/4. O
(compatible; grub—client-1. 4.3;
Crawl your own stuff with
http://grub.org)
163.29.18.253_Mozilla/4.0 (
compatible; MSIE 5.5; Windows
NT 5.0) Fetch APl Request

217.206.231.51_Mozilla/4.0 (
compatible; MSIE 5.0; Windows
NT)

Subtotal
Other
Total

73

46

44

39

36

27

27

25

23
21
20

19

17

16

1,378
6,185
7,563

0.97%

0.61%

0.58%

0.52%

0.48%

0.36%

0.36%

0.33%

0.30%
0.28%
0.26%

0.25%

0.22%

0.21%

18.22%
81.78%
100.00%

162

243

44

43

39

200
500

25

68
67
20

22

32

64

4,218
13,847
18,065
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Top Visitors — Help Card

"~

Hits — Number of hits attributed to the specified visitor. Each file requested by a visitor
registers as a hit. There can be several hits on each page. While the volume of hits reflects
the amount of server traffic, it is not an accurate reflection of the number of pages viewed.

Visitor — The IP address, domain name, or cookie of the visitor.

Visits — Number of times the specified visitor visited your site. A visit is a series of actions
that begins when a visitor views their first page from the server, and ends when the visitor
leaves the site or remains idle beyond the idle—time limit. The default idle—time limit is
thirty minutes. This time limit can be changed by the system administrator.

% — Percentage of total visits or hits made by the specified visitor.

Q Consider the visitors who use the site most, and tailor your site to their interests and needs. If
your site is an intranet, notice which employees use the site most, and find out what they like
about it. You might also get feedback from those who use it the least and find out what they
are looking for.

Note: If a visitor has a dynamic IP address, or if a group of visitors are behind a proxy server
or firewall, this data might be misleading. In the case of a dynamic IP address, multiple IP
addresses could be shown for a single visitor, and in the case of a firewall or proxy server,
one IP address could be used by more than one visitor.
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New vs. Return Visits

This report compares the number of visits by new and returning visitors to your site.

New vs. Return Visits Trend
400
300
200
100
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0

New vs. Return Visits

New vs. Return Visits

Visitor Type Visits %
1. Returning Visitors 7,563 100.00%
Total 7,563 100.00%

New vs. Return Visits — Help Card

~

New Visitors — Visitors who didn't have a cookie from your site on their first hit, but had
one on later hits.

Returning Visitors — Visitors who already had a cookie from your site when they visited.

Visitors Not Accepting Cookies — Visitors not accepting cookies from your site. There is
no way to determine if these visitors are new or returning.

Visits — Number of visits by visitors who fit into the specified visitor category. A visit is a
series of actions that begins when a visitor views their first page from the server, and ends
when the visitor leaves the site or remains idle beyond the idle—time limit. The default
idle—time limit is thirty minutes. This time limit can be changed by the system administrator.

% — Percentage of visitors who fit into the specified visitor category.

New vs. Return Visits




Q By tracking the ratio between new and return visits over a period of time, you can determine
if your site is attracting enough returning visitors.
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Visitors by Number of Visits

This report shows the distribution of visitors based on how many times each visitor visited your site.

Visitors by Number of Visits

5,000

4,000

3,000

2,000

1,000

U T - I - T — I — T —_— I T —_— I 1
1 2 3 4 ] ] 7 8 9
Visitors by Number of Visits
Number of Visits Unique Visitors %
1 visit 4,611 89.92%
2 visits 296 5.77%
3 visits 88 1.72%
4 visits 35 0.68%
5 visits 22 0.43%
6 visits 18 0.35%
7 visits 13 0.25%
8 visits 7 0.14%
9 visits 3 0.06%
Subtotal 5,093 99.32%
Other 35 0.68%
Total 5,128 100.00%
Visitors by Number of Visits — Help Card
? Number of Visits - The number of visits, beginning with one and increasing by increments

¢

of one, being analyzed in the other columns.

Unique Visitors— Number of unique individuals who came to your site the amount of times
specified in the Number of Visits column.

% — Percentage of unigue visitors who came to your site the amount of times specified in
the Number of Visits column.

This information can indicate whether or not your site compels visitors to return. Updating
web site content is one way to draw return visitors.

Visitors by Number of Visits
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Visitors Trend

This report shows how many times visitors visited your web site and how long they stayed. The information is
divided into time slices based on the duration of the log file. Visits are freshly counted during each time interval in
the report. Some visits may span more than one time interval, and therefore a single visit may be counted more than
once. This manner of counting visits may cause the Visits Trend total visits to exceed the total visits shown on the
Overview Da